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FEBRUARY 27th - APRIL 30th 2023

6 TELEVISION


https://bit.ly/eibj-pub-peche
https://bit.ly/eibj-pub-inspiration

~_— TVADS

Nombredediffusions

Two 30-second TV ads, including one video designed
to inspire interest in the region and another to showcase
fishing and Cree culture, were aired on 201 occasions.
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NEW
GRAPHICS PLATFORM

In collaboration with the artistic director
in charge of our advertising

The graphics platform for the Eeyou Istchee Baie-James
brand has been revamped. The changes were designed to:

- Create a wow factor with a single image

- Highlight the region’s cultural distinction using Cree
syllabics

- Streamline the platform to make it easier to read

- Enhance websites recognition with new domain
names

NEW
ROLLUPS

In keeping with our new platform and goal of upgrading
the logo of one of our major partners, Tourisme Québec,
we produced a new rollup design (French and English) to
promote the Eeyou Istchee Baie-James brand at various
events.
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MAY 6th 2023

JUNE 3rd 2023

DECEMBER 2nd 2023

12 PRINT



JOURNAL DE QUEBEC
CAHIER SPECIAL PECHE

Drafted by Julien Cabana

In collaboration with three of our members through the
purchase of ad space, we published a one-page ad in the
newspaper as well as a one-page advertorial for the Québec
market.

1300 000 READERS!

— JOURNAL DE MONTREAL
CAHIER EVASION

One-page ad in the newspaper and a one-page
advertorial.

_ JOURNAL DE QUEBEC
CAHIER SPECIAL MOTONEIGE

Drafted by Julien Cabana

One-page ad and one-page advertorial in collaboration
with two members, for the Québec market.
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2023 EDITION

MAI 6th 2023

PRINT




LE MEILLEUR DU
_— CANADA

50 experiences in every Canadian province!

One-page ad and three-page advertorial in the free
magazine presented at consumer trade shows in French-
speaking Europe and on the website.

20 000

COPIES

IN 7 TRADE SHOWS!

TRAVEL GUIDE TO
—— CANADA

Half-page ad and half-page co-branded article for the
Canadian market.

75 000 COPIES

5 000 COPIES CcoNsUMEREDITION

TOURISM-INDUSTRY EDITION

PRINT 15



2023 EDITION

2023-2024 EDITION

2024 EDITION

bonJour

16 PRINT



LE PETIT FUTE

Travel guide distributed in France

One-page ad and seven pages devoted to the region,
including our tourism businesses in the guide aimed at
readers in France.

~_ MAGAZINE ORIGIN(E)

In collaboration with

One-page adinthe magazine to promote our Indigenous
members.

- LE QUEBEC POUR TOUS

Published by Kéroul

This brochure presents 950 fully or partially accessible
tourism and cultural establishments for the Québec market.

PRINT 17



2023 EDITION

2023 SPRING EDITION

PRINT




GUIDE DE LA
— POURVOIRIE

Fédération des pourvoiries du Quéebec

Third-of-a-page ad and one-page descriptive content,
including our tourism businesses in the guide aimed at the
Québec market.

o5 000 1038400

HUNTERS
COPIES | ; ANGLERS

e MAGAZINE
AVENTURE CHASSE PECHE

One-page ad and an advertorial for the Québec market.

250 000
READERS 20 400

COPIES SOLD

PRINT
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NOVEMBER - FEBRUARY

2023 EDITION

2023 EDITION

DECEMBER

20 PRINT



SUPERTRAX
—  MAGAZINE

Campaign coordinated by

Participation in the form of a collective for the Ontario
and Northeastern United States markets.

MAGAZINE
__ MOTONEIGE QUEBEC

In collaboration with two members

One-page ad, via the purchase of a partner plan, for the
Québec market.

This is the official magazine of Fédération des
clubs de motoneigistes du Québec (FCMQ) the only
organization dedicated to the development and production

of snowmobiling in Québec.

EXCLUSIVE USE OF THE
LIST OF MORE THAN

120 000

FCMQ MEMBERS

PRINT
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SOWMOBILING

S L\ VaN &

Design, production, and printing of the snowmobile
map, which is updated every other year, to promote our trails
and our region.

More than a dozen of our members participated by
buying advertising space.

Promoted on our website and social media channels
as well as in the FMCQ's Motoneige Québec magazine for
the Montérégie and Greater Montréal markets.

20 000

COPIES
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JULY 17th 2023

AUGUST 7th 2023

bit.ly/eibj-podcast-qclemag

JUNE 2023

WEB



BONJOUR REGION XTRA
LA PRESSE+

In collaboration with

An article that emphasizes sustainable development in
the region and is aimed at the Québec market.

210 625 1 000 636

PAGE VIEWS  1571a1 IMPRESSIONS

__ QUEBEC LE MAG

WEB

In collaboration with

Podcast on the Eeyou Istchee Baie-James tourism
region, for listeners in France.

Annie-Claude Roberge, a video adventurer who has
visited the region on many occasions, and Andrew Germain
from Indigenous Tourism Québec are the guests.

16 300
LISTENERS
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MARCH 20th - APRIL 30th 2023

DECEMBER 4th - 10th 2023

WEB




WEB

QUEBECOR
UNIVERS NUMERIQUE

Broadcast of two 30-second video ads on all Québecor
sites, displayed on two double big-boxes as well as two native
clickable tiles, redirecting visitors to our website (must-see
attractions and fishing).

325 138 2077

IMPRESSIONS |, \/IEW RATE

QUEBECOR
UNIVERS NUMERIQUE

In collaboration with three members

Two double big-boxes aimed at the Québec market and
an article drafted by Julien Cabana.

125 000
IMPRESSIONS
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APRIL 20th 2023

OCTOBER 30th - MARCH 31st

WEB



— JOURNAL DE MONTREAL
HUBLO

Drafting of a promotional article highlighting several
members of the Eeyou Istchee Baie-James tourism
destinationinthe Hubloshowcase in Le Journal de Montréal.

344 596 7191 70 316

READ-THROUGHS

TOTAL IMPRESSIONS IMPRESSIONS

ARTICLE
POSTS VIDEO

SNOWMOBILING IN QUEBEC
__—  AND SNOWTRAX

Campaign coordinated by

Participation in the form of a collective on social media
for the Ontario and Northeastern United States markets.

WEB 31
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JUNE st 2023

WEB




— MAGAZINE ESPACE

WEB

Co-branded article in Espace Magazine for the Québec
market, with added content visibility thanks to multiple visuals
on Québecor platforms: two super-banners, a single big-
box and a double big-box, redirecting readers to specific
pages on our website.

6 000

READ-THROUGHS

ARTICLE
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DECEMBER st - JANUARY 8th




I

WEB

FEDERATION DES

POURVOIRIES
DU QUEBEC

Fédération des pourvoiries du Québec (the province's
outfitting federation) has developed a fun “Did you know?”
quiz that features three questions about the Eeyou Istchee
Baie-James region.

FONDATION DE LA FAUNE
AUCTION

In collaboration with

Fondation de la faune is organizing an auction to raise
funds for the Péche en herbe program, which introduces
children and teens aged 6 to 17 to sport fishing.

Auction of a four-day fishing package (American plan)
for two people at one of the Mistassini outfitting camps, for
the Québec market.
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MARCH 18th 2024

bit.ly/eibj-podcast-lefigaro

36 WEB



I VIDEO CLIPS
JAMESIAN ENTREPRENEURS

In collaboration with photographer
Mathieu Dupuis

Production of 7 one-minute video clips showcasing our
region through the eyes of a number of local entrepreneurs.
These videos will be shown over the summer and autumn of
2024 on our social media platforms.

LE FIGARO
ET LE MONDE

Indigenous partner
plan with

Onlinelaunchofthe Traditions Autochtones(Indigenous
traditions) campaign for France, with a section in the dedicated
Bonjour Québec space in newspaper Le Monde and a
dedicated native tile on Yahoo.

Two podcasts with newspaper Le Figaro were also
produced as part of this project, with Andrew Germain of
Indigenous Tourism Québec. The podcasts were hosted
by Carole Toila. In them, Andrew addresses some of the
misconceptions about Indigenous culture and suggests
different ways of experiencing it. He also describes the region
and mentions Wiinipaakw Tours.

WEB
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SOCIAL MEDIA
24 000 8 121 1577 503 6 801

FOLLOWERS ,FOLLOWERS TOTAL VIEWS MEMBERS
FACEBOOK INSTAGRAM YOUTUBE GROUP

WEB £



DECEMBER st 2023 - JANUARY 8th 2024

40 WEB



MONSIEUR
—  SANSFLAMME

In view of the fact that all planned promotional
campaigns were put on hold due to the forest fires and the
ensuing sporadic and sector-based forest-access ban, we
decided to create educational and entertaining content to
inform potential visitors of this reality.

Three blog posts were produced and publicized on
social media.

SNOWMOBILING

CAMPAIGN
/ In collaboration with three members

Social-media and blog posts as well as newsletters
aimed at the Québec and Ontario markets.

209 309 62 941 602

TOTAL IMPRESSIONS VIEWS RESPONSES
POSTS VIDEO ENGAGEMENT

WEB 41
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17th - 27th OCTOBER 2023

WEB




/

WEB

BOREAL FOREST PRODUCTS
CONTEST

Posts to encourage people to comment on and
subscribe to our Facebook and Instagram pages. By doing
so, they were automatically entered in a contest for a chance
to win boreal-forest products.

17 847 1233

IMPRESSIONS INTERACTIONS
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JANUARY 25th 2023

OCTOBER 3rd - 4th 2023

MARCH 28th - 29th 2023

46 IN PERSON



The purpose of these meetings is to help the Alliance

——  employees get to know our region. This enables them to

represent us more effectively.

The aim of these gatherings is to meet journalists and
present the region and its latest developments, with a view to
inspiring them to work with us.

IN PERSON 47



AUGUST 14th - 18th 2024

AUGUST 30th - SEPTEMBER 6th 2024

48 IN PERSON


https://bit.ly/eibj-fishing-surreal
https://bit.ly/eibj-destination-surreal

VIDEO
PRODUCTION

FISHING CAMPAIGN

Adjustments had to be made to the initial plan
(duration and destination) due to forest fires.

Videographer Alexis Pageau
travelled to the region to capture
images for the 2024 fishing
advertisement. The film crew (including
2 actors to portray a father and his
daughter) stayed at the outfitting camp
Pourvoirie Aventure Lac Goéland.

REGIONAL CAMPAIGN

Adjustments had to be made to the initial plan
(duration and destination) due to forest fires.

Videographer Annie-Claude
Roberge travelled to the region to
capture images for the 2024 regional
advertising campaign. She and her
film crew (including 2 actors to portray
a couple) were present in and around
Chibougamau, Oujé-Bougoumou, and
Waswanipi.

IN PERSON 49



DECEMBER 23rd - 31st 2023

FEBRUARY 3rd - 4th 2024

50 IN PERSON



INDIGENOUS TOURISM QUEBEC

IN BRUSSELS

An Indigenous space was set up at the world’s largest
Christmas market in Brussels, around the theme of:

WINTER PLEASURES

The Indigenous Tourism Québec stand featured images
from the Nibiischii Corporation, with Cree artists Charlie and
Georges Ottereyes on hand to share their tales and songs.

~—  CARNAVAL DE QUEBEC

Two representatives of the Eeyou Istchee Baie-James
tourism region attended the Québec Winter Carnival to
introduce local and international visitors to Cree culture.

IN PERSON 51
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AMBASSADOR
TOUR

In collaboration with Alliance de l'industrie
touristique du Québec and Indigenous Tourism

Postponed to summer 2024 due to forest fires

The aim of the Ambassador program is to schedule
tourism activities within Québec more evenly throughout
the year and encourage Quebecers to rediscover a land of
breathtaking beauty. To that end, French-language content is
produced by Québec influencers.

Wildlife photographer Jean-Simon Bégin was selected
as one of the Alliance’'s ambassadors to come to Eeyou
Istchee Baie-James and produce content about the region
to share on social media. The reach of Facebook, Instagram,
and other outlets is an asset for attracting potential visitors
to Eeyou Istchee Baie-James.

IN PERSON



OUTDOOR
CREATIVE ASSET

For the Ontario market

Two recycling bins bearing the colours of the Eeyou
Istchee Baie-James tourism destination were strategically
placed in the City of Ottawa to raise awareness among its
residents and spark their curiosity.

IN PERSON
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FEBRUARY 7th - 8th 2024

54 IN PERSON



TELEVISION PRODUCTION
SNOWRIDE.TV

For multiple markets

The Snowride.tv team came to the region to film a TV
show, designed to promote the Eeyou Istchee Baie-James
region’s federated snowmobile trails. The sector comprising
Chapais, Oujé-Bougoumou, and Chibougamau was featured
for the quality of its snow and its wide trails.

Set for release in 2025

MATHIEU DUPUIS

- PHOTO TOUR

Photographer Mathieu Dupuis came on a winter photo
tour to promote our showmobiling campaign and bolster
our outdoor and snowshoe photo gallery.

IN PERSON 55



MARCH 21st - 24th
2024

56 IN PERSON



SALON PLEIN AIR
CHASSE ET PECHE

CAMPING DE QUEBEC

En collaboration

Three representatives of the Eeyou Istchee Baie-
James tourism destination handed out tourism guides and
road maps to reach out to fans of the great outdoors at the
Québec City outdoor, hunting and fishing, and camping
trade show.

235 exhibitors from a wide range of industries took part
in the trade show, which was held at Centre des Foires de
Québec.

24 000

VISITORS

IN PERSON
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MARKETING
CO-OP PROGRAM

En collaboration avec les ATRs

The CO-OP program enables many members to pursue
wide-ranging marketing activities, including producing
radio advertising, creating content for print and digital
media, engaging in film shoots, and attending trade shows.
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WE'RE IN THE NEWS!



WE'RE IN THE NEWS!
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https://ici.tou.tv/decouverte/s35e33?lectureauto=1

BC FRENCH NETWORK
DECOUVERTE

Episode dedicated to the region

“Launched 50 years ago in 1973, the James Bay
hydroelectric complex was a landmark achievement for
a whole generation of Quebecers. Building it was an epic
undertaking, full of technological and logistical challenges.

Located more than 1,000 kilometres as the crow flies
from Montréal, right in the heart of the taiga, this gigantic
hydroelectric scheme was built on the banks of Grande
Riviere, which stretches for more than 893 kilometres to flow
into James Bay.

Despite justified opposition from the Cree and Inuit
peoples, who initially feared the impact of the project of the
century on their ancestral lands, it has to be said that James
Bay is now producing huge quantities of green energy at a
time when humanity is concerned about the consequences
of greenhouse gas emissions on the climate.

Host Charles Tisseyre went on site to meet the designers
and builders of this great Québec project.”

WE'RE IN THE NEWS!
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Contenu commandité | La Vitrine
La tournée des pourvoiries: d'est en ouest

Par Rédaction: Diane Laberge

Z2mars 202331037 | Misaourle 25 mars 20233 021G

OIOIOIOIGIO;

B
Au Québec, plus de 340 pourvoiries offrent une prestation de services & des années lumiére
de Pimage altérée du shack au bord de Peau, une chaloupe amarrée au bout du quai. Au-dela

dela chasse et de la péche, les pourvoiries du Québec sont devenues de véritables
destinations vacances ot I'offre d’activités est aussi diversifiée qu’il y a d’écosystemes, et ce,

dans 17 régions du Québec. Et si on faisait la tournée?

WE'RE IN THE NEWS!



JOURNAL
LE SOLEIL

Coordinated by Fédération des
Pourvoiries du Québec

Content sponsored by Fédération des Pourvoiries
du Québec (the province's outfitting federation) promoting
outfitters in Eeyou Istchee Baie-James.

JOURNAL
LACTUALITE

Mention of the Wiinipaakw Tours Solidarity Cooperative
from Waskaganish.

JOURNAL

LE DEVOIR

Mention of Nibiischii and the Mwak floating cabins and
domes at Chibougamau Aventure.

WE'RE IN THE NEWS!
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The Eeyou Istchee Baie-James tourism destination
was mentioned in a post on Indigenous Tourism Québec'’s
Facebook page.

The Eeyou Istchee Baie-James tourism destination was
mentioned in three posts on the Bonjour Québec Facebook

page.

WE'RE IN THE NEWS! 69






